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Abstract 

Traditional media, including newspapers, radio, and television, played a pivotal role in shaping 
public opinion, political discourse, and cultural narratives before the 1990s. However, the rapid 
expansion of digital technologies, social media platforms, and on-demand content has disrupted 
information consumption patterns, prompting questions about the future relevance of traditional 
media. This study examines whether traditional media will maintain comparable levels of 
influence over the next decade and beyond. Drawing on a mixed-methods approach, this research 
synthesises historical analyses, audience data, and contemporary studies of media consumption 
trends. The current findings suggest a significant decline in the dominance of traditional media, 
driven by generational shifts, digital adoption, and changes in trust and engagement. Yet 
traditional media retains strategic importance in specific domains, such as in-depth journalism, 
regulatory oversight, and rural or low-connectivity communities. The study concludes that while 
traditional media will likely experience reduced ubiquity, it will remain relevant in 
complementary, authoritative, and curated roles. Policymakers, media organisations, and scholars 
must adapt their strategies to maintain credibility and audience engagement in an increasingly 
fragmented media ecosystem. 

Keywords: traditional media, digital transformation, media consumption, audience 
engagement, journalism, future trends 

Introduction 

Historically, the traditional media, including newspapers, radio, and television, served as the 
dominant channels for information dissemination and public discourse (McQuail, 2010). These 
platforms shaped political opinion, influenced cultural trends, and provided a cohesive societal 
narrative that reached broad audiences. Traditional media outlets were central to agenda-setting, 
cultivating public knowledge, and promoting civic engagement. However, with the emergence of 
the internet, social media, and mobile technologies, the media environment has experienced 
unprecedented transformation, altering how audiences access and engage with information 
(Napoli, 2019). These changes raise important questions about whether traditional media can 
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maintain its societal relevance in an era dominated by digital platforms. Despite extensive 
research on digital media adoption, there is limited scholarly focus on the comparative role of 
traditional media in shaping public opinion and culture in contemporary contexts. 

This study investigates whether traditional media will retain a level of influence comparable to 
its pre-1990s prominence. It examines historical trends in reach, audience engagement, and 
public trust, alongside contemporary shifts in media consumption behaviours. The research also 
situates traditional media within the broader socio-technological context, considering how digital 
disruption, generational change, and connectivity affect relevance. A critical gap exists in the 
literature: while much attention has been given to the rise of digital and social media, few studies 
project how traditional platforms will function in the next decade. Additionally, little is known 
about the niches where newspapers, radio, and television may continue to exert influence, 
particularly in areas with limited digital access. By addressing these gaps, the study contributes 
to a more nuanced understanding of media evolution and audience dynamics. 

The central research question guiding this study is: Will traditional media maintain the same 
level of influence in the next ten years as they did before the 1990s? Secondary research 
questions explore the factors driving shifts in media consumption, the role of audience trust and 
credibility, and the conditions under which traditional media remains strategically important. 
This study also addresses methodological gaps by combining historical data, survey analysis, 
expert interviews, and comparative case studies. It aims to produce evidence-based projections 
regarding the future function and societal impact of traditional media. By integrating quantitative 
and qualitative data, the research bridges historical and contemporary perspectives, offering a 
comprehensive analysis of evolving media landscapes. Ultimately, the study informs both 
academic scholarship and practical media strategy, addressing gaps in understanding the future 
relevance of traditional outlets. 

Theoretical Framework 

The theoretical framework for this study integrates multiple perspectives from communication 
and media studies to explain the evolving relevance of traditional media in a digital society. 
McQuail’s Mass Communication Theory provides a foundational lens by highlighting the 
societal functions of media, including information dissemination, entertainment, socialisation, 
and opinion formation (McQuail, 2010). Traditionally, newspapers, radio, and television fulfilled 
these roles by providing a shared public sphere and shaping collective understanding. McQuail’s 
framework enables comparison between traditional and digital platforms in terms of reach, 
engagement, and societal influence. This perspective is particularly useful for analysing how 
traditional media maintains authority despite the rise of online and social media platforms. It 
establishes a baseline for understanding the continuing strategic relevance of legacy media. 

Rogers’ Diffusion of Innovations Theory (2003) explains how new communication technologies, 
such as social media, streaming platforms, and mobile applications, disrupt traditional media 
consumption patterns. The theory suggests that innovations are adopted over time by different 
segments of the population, including innovators, early adopters, the early majority, late majority, 
and laggards. Applying this perspective, younger audiences adopt digital platforms more rapidly 
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than older generations, causing a shift in media influence away from traditional outlets. 
Understanding these adoption patterns helps explain declining reach and engagement with 
newspapers, radio, and television. Rogers’ framework also supports projections of future media 
relevance by modelling how audiences may continue to migrate to new technologies. It thus 
provides insight into structural and behavioural drivers of media change. 

Agenda-Setting Theory provides an additional lens for examining how traditional media 
influences public perception and political discourse (McCombs & Shaw, 1972). Despite the rise 
of digital platforms, traditional outlets retain authority in establishing issue salience through 
editorial decisions and investigative reporting. The theory explains why traditional media 
remains strategically important in shaping public opinion, even with a declining market share. It 
also highlights the ability of curated content to guide societal attention to significant issues. 
Agenda-setting illustrates the enduring functional role of traditional media within political and 
social systems. This perspective underscores the relevance of studying traditional media 
alongside digital innovations. 

Uses and Gratifications Theory (Katz, Blumler, & Gurevitch, 1974) focuses on why audiences 
actively choose specific media to satisfy informational, social, or entertainment needs. This 
framework helps explain continued engagement with traditional media, particularly for audiences 
seeking credibility, in-depth reporting, or cultural content. It highlights that media selection is 
driven by user needs rather than passive consumption. By applying this theory, the study 
identifies niches where traditional media maintains relevance despite digital competition. The 
perspective also supports an understanding of demographic and generational differences in media 
use. It provides a behavioural lens complementing structural theories like diffusion of 
innovations. 

Media Ecology Theory (Postman, 1970) frames the broader societal implications of media 
evolution, emphasising that changes in communication technologies restructure social 
relationships and cultural norms. It highlights how the medium itself influences both the message 
and societal outcomes. Media ecology underscores the interaction between traditional and digital 
media, illustrating the systemic impact of technological shifts. The theory also explains how 
adaptations, such as hybrid models, affect the societal role of traditional media. By incorporating 
this perspective, the study situates media change within a wider socio-technological context. It 
provides a comprehensive understanding of structural, behavioural, and cultural influences on 
media relevance. 

Collectively, these theoretical perspectives offer a multidimensional lens for assessing the current 
status, adaptive strategies, and future relevance of traditional media. They account for both 
structural changes, such as technological adoption, and behavioural patterns, such as audience 
preferences. Together, they allow for a nuanced analysis of the interplay between legacy and 
digital platforms. This integrated framework provides a foundation for interpreting survey, 
archival, and expert interview data. It also informs projections regarding traditional media’s 
influence over the next decade. By combining these approaches, the study situates traditional 
media within a dynamic communicative ecosystem, offering insight into its enduring and 
evolving societal role. 
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Literature Review 

Historical Significance of Traditional Media 

Before the digital era, newspapers, radio, and television dominated the flow of information, 
creating a largely unified public sphere (Habermas, 1989; McQuail, 2010). Television broadcasts 
were central to agenda-setting, shaping political narratives and influencing public opinion 
through curated programming. Newspapers provided investigative reporting, commentary, and 
editorial guidance, serving as watchdogs over political and social affairs. Radio offered 
immediacy, accessibility, and localised content, connecting communities that lacked access to 
other media forms. Audiences relied on these platforms not only for news but also for 
entertainment, cultural education, and societal cohesion. This historical dominance allowed 
traditional media to function as a key instrument of socialisation and civic engagement. 
However, there is limited literature assessing the mechanisms by which these platforms sustained 
authority before digital disruption, particularly in small or developing media markets. 

Rise of Digital Media 

The 1990s marked the emergence of the internet as a mass communication medium, 
fundamentally transforming information dissemination (Napoli, 2019). The 2000s saw the 
proliferation of social media platforms, enabling user-generated content, instantaneous 
communication, and networked news sharing. Studies indicate that digital media has significantly 
altered consumption patterns, especially among younger and digitally native audiences (Pew 
Research Centre, 2022). Digital platforms challenge the gatekeeping function traditionally 
exercised by newspapers, radio, and television. Algorithms increasingly shape information 
exposure, often prioritising engagement over accuracy, which contrasts with the editorial 
standards of legacy media. This shift has implications for audience trust, political participation, 
and cultural cohesion. Yet, few studies have examined how traditional media can strategically 
adapt to maintain relevance in a predominantly digital landscape. 

Trust, Credibility, and Engagement 

Despite the growth of digital media, research shows that traditional media retains higher 
perceived credibility, particularly for investigative journalism and fact-checked reporting 
(Newman et al., 2020). However, declining trust in institutional media and rising reliance on peer 
networks for information present significant challenges for legacy platforms. Traditional media 
organisations are increasingly leveraging digital tools to maintain engagement, including online 
subscriptions, social media channels, and interactive content (Napoli, 2019). Audience behaviour 
now reflects a mix of consumption motivations, from entertainment to information-seeking, 
aligning with the uses and gratifications framework (Katz, Blumler, & Gurevitch, 1974). These 
dynamics highlight a transitional phase where credibility and interactivity intersect. The literature 
identifies the importance of hybrid strategies but provides limited empirical evidence on their 
effectiveness in different socio-economic or regional contexts. This gap underscores the need for 
research assessing adaptation strategies specific to traditional media in the digital era. 

 



International Journal on Transformations of Media, Journalism & Mass Communication - Vol. 11, Issue 1 – 2026 
© Eureka Journals 2026. All Rights Reserved. International Peer Reviewed Referred Journal 
 
 

 
 
 Page 148  
  

Global Trends in Traditional Media 

Globally, the relevance of traditional media varies depending on socio-economic status, digital 
infrastructure, and cultural context (UNESCO, 2021). In high-income countries, newspapers and 
television maintain authority for in-depth reporting, regulatory oversight, and political 
commentary, complementing faster but often less rigorous digital channels. The international 
literature highlights that media pluralism enables audiences to cross-reference information, 
enhancing media literacy and civic engagement (McQuail, 2010). Yet, these studies primarily 
focus on developed markets, leaving questions about applicability to low- and middle-income 
countries. Comparative research shows that traditional media persists as a primary source of 
information in regions with limited connectivity, unreliable internet access, or low digital literacy 
(UNESCO, 2021). These findings indicate that digital disruption is uneven, creating pockets of 
continued traditional media influence. However, systematic projections about the sustainability 
of this influence are scarce. 

Local and Regional Contexts 

In the Caribbean and other small island developing states, traditional media continues to play a 
central role in shaping political opinion and cultural discourse (Bourne, 2025). Newspapers, 
radio, and television remain key channels for public communication, particularly in rural and 
underserved areas. Local media outlets often act as mediators between global news and local 
relevance, contextualising information for community needs. Despite digital growth, access 
disparities and infrastructure limitations reinforce the continued importance of traditional media 
in these regions. Research on Caribbean media trends has largely focused on electoral outcomes 
and political behaviour rather than on media system sustainability or audience adaptation 
strategies. This leaves a gap in understanding how traditional media can remain relevant amidst 
digital encroachment. Studying these local dynamics is critical for projecting media influence 
over the next decade. 

Traditional media consumption in Jamaica has exhibited a clear downward trajectory over the 
past decade, as evidenced by both historical and recent audience statistics. Earlier All Media 
Surveys from 2012 and 2014 indicated that radio, free-to-air television, and newspapers each had 
potential audiences exceeding 1.3 million persons, reflecting the dominance of traditional media 
within Jamaica’s communication landscape at that time (Government of Jamaica, 2015). 
However, more recent data reveal a substantial contraction in actual consumption levels, 
particularly for radio and print media. By 2020, radio listenership had declined to approximately 
885,000 individuals, and by 2023 this figure had fallen further to about 796,000, representing 
roughly 28% of the population (Prism Marketing Consultants, 2024). Similarly, free-to-air 
television viewership declined to approximately 763,000 viewers in 2023, well below earlier 
estimates of potential reach exceeding 1.5 million (Marketing Plus Communications, n.d.). These 
shifts indicate that traditional broadcast media, while still relevant, no longer command the mass 
audiences they once enjoyed. 

The decline is most pronounced in newspaper consumption, which illustrates the structural 
vulnerability of print media in a rapidly digitising society. While earlier surveys suggested 



International Journal on Transformations of Media, Journalism & Mass Communication - Vol. 11, Issue 1 – 2026 
© Eureka Journals 2026. All Rights Reserved. International Peer Reviewed Referred Journal 
 
 

 
 
 Page 149  
  

potential newspaper readership of approximately 1.4 million persons in 2012 and 2014, recent 
estimates place actual readership at roughly 350,000 in 2023, signifying a dramatic reduction in 
engagement (Government of Jamaica, 2015; Marketing Plus Communications, n.d.). This 
contraction reflects broader global trends in print media decline, driven by immediacy 
preferences, cost considerations, and the proliferation of free digital news sources. Cross-
sectional demographic data further corroborate this pattern, showing that weekly newspaper 
exposure among women aged 15-49 years lags behind television and radio exposure (UNICEF & 
Statistical Institute of Jamaica [STATIN], 2024). The erosion of newspaper readership not only 
affects circulation figures but also undermines advertising revenues and the financial 
sustainability of print journalism. Consequently, print media outlets face increasing pressure to 
transition to hybrid or fully digital models to maintain relevance. 

Despite these declines, traditional media continue to occupy a meaningful—albeit reduced—role 
within Jamaica’s media ecosystem. Television remains the most resilient traditional medium, 
maintaining higher weekly exposure rates than radio and newspapers among key demographic 
groups (UNICEF & STATIN, 2024). Radio, while declining in absolute audience size, retains 
strategic importance for mobility, rural access, and real-time commentary, particularly during 
emergencies and national events (Prism Marketing Consultants, 2024). Nevertheless, the 
longitudinal comparison between early-2010s data and post-2020 statistics demonstrates a 
consistent downward trend across all traditional media formats. This pattern strongly suggests 
audience substitution rather than simple fragmentation, as consumers increasingly migrate 
toward digital and social media platforms for news and entertainment. Overall, the evidence 
indicates that traditional media in Jamaica are transitioning from mass-audience platforms to 
more specialised and segmented channels within a rapidly evolving digital communication 
environment. 

Over the past decade, traditional media consumption in Jamaica has consistently declined across 
major formats, reflecting both audience migration to digital alternatives and structural changes in 
how information is accessed. Historical figures from early All Media Surveys showed that radio, 
television, and newspapers had potential audiences well above one million, indicating a broad 
reach for these outlets in the early 2010s (Government of Jamaica, 2015). By contrast, recent 
data reveal that actual radio listenership has fallen to approximately 28.17% of the population, a 
drop from about 885,000 listeners in 2020 to around 796,000 in 2023, representing a loss of 
nearly 89,000 listeners over three years (Prism Marketing Consultants, 2024; Marketing Plus 
Communications, n.d.). Television viewership has also diminished, with free-to-air TV audiences 
at about 763,000 in 2023, substantially below earlier potential reach figures (Marketing Plus 
Communications, n.d.; Trade.gov, 2025). Newspaper readership exhibits the most pronounced 
contraction, with current potential readership near 350,000 compared to earlier estimates 
exceeding one million (Marketing Plus Communications, n.d.; Semaj Mind Spa, 2025). These 
trends underscore a consistent and quantifiable decline in traditional media engagement, even as 
legacy platforms remain culturally significant. 

The decline in traditional media usage is driven in large part by the rapid adoption of digital and 
social media technologies that offer immediacy, interactivity, and personalised content. Internet 
penetration in Jamaica has climbed to more than 80% of the population, and a majority of 
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Jamaicans are active on social media platforms, with estimates of social media usage over 50% 
in recent years (Semaj Mind Spa, 2025; IJSSMR, 2025). Platforms like Instagram, YouTube, and 
TikTok now serve as primary news and entertainment sources for many users, particularly 
younger cohorts, reducing reliance on legacy formats that are less adaptable to mobile and on-
demand consumption (Semaj Mind Spa, 2025). Industry analyses also highlight that advertising 
and audience attention are shifting toward digital channels, creating economic pressures on 
traditional outlets that historically depended on broadcast and print advertising revenue 
(Marketing Plus Communications, n.d.; Statista, 2025). Moreover, research suggests that 
traditional media, despite their continued perceived credibility, are challenged by digital 
alternatives that offer real-time updates and broader reach, particularly among urban and digitally 
connected populations (Semaj Mind Spa, 2025; UWI, 2025). This structural shift reflects broader 
global patterns in media consumption, where legacy forms lose share to digital platforms. 

Despite these declines, traditional media continue to play a meaningful role for specific segments 
of the Jamaican audience, even as their mass-market dominance wanes. Television remains the 
most resilient traditional medium in terms of regular viewership, and radio retains importance in 
rural areas and for community-oriented content (UNICEF & STATIN, 2024; Semaj Mind Spa, 
2025). Newspapers, while significantly diminished in overall readership, still attract readers who 
value in-depth reporting and local narratives, albeit within a smaller niche audience (Marketing 
Plus Communications, n.d.; Statista, 2025). Nonetheless, the longitudinal comparison between 
the early 2010s and the early 2020s clearly shows that traditional media consumption is trending 
downward as digital technologies reshape how Jamaicans access news and entertainment. The 
implication for media planners, policymakers, and content producers is that sustaining audience 
engagement will require hybrid strategies that integrate both legacy and digital platforms to meet 
evolving consumer preferences. In this context, traditional media are transitioning to more 
specialised roles within a diversified and digitally oriented media ecosystem. 

Gaps in the Literature 

While global and regional research underscores the rise of digital media and its impact on 
audience behaviour, there is limited longitudinal evidence assessing how traditional media can 
sustain influence in the next ten years. Most studies examine historical dominance or 
contemporary consumption patterns, but rarely integrate both to project future relevance. There is 
also a lack of empirical research on hybrid media strategies, audience trust maintenance, and 
content adaptation specific to small or developing media markets. Additionally, few studies 
explore the interplay between socio-technological factors and media credibility in shaping 
continued influence. Understanding these gaps is essential for developing actionable insights into 
the strategic adaptation of newspapers, radio, and television. Addressing these gaps forms the 
central purpose of this study. 

Summary 

Overall, the literature demonstrates that traditional media has shifted from monopolistic 
dominance to a complementary or niche role within a digitalised media ecosystem. Historical 
evidence confirms its past authority, while contemporary studies highlight declining reach and 
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the rise of algorithmically curated content. Credibility and trust remain key differentiators that 
support traditional media’s continued strategic importance. Global and local evidence indicate 
uneven digital penetration, creating contexts where traditional media persists as the primary 
information source. However, limited research exists on the effectiveness of adaptation strategies 
and future relevance, particularly in small or developing markets. This study addresses these gaps 
by combining historical analysis, survey data, expert interviews, and comparative approaches to 
assess the projected influence of traditional media over the next decade. 

Methodology 

This study adopts a mixed-methods approach, integrating both qualitative and quantitative 
analyses to examine the projected relevance of traditional media over the next decade. A mixed-
methods design allows for a comprehensive understanding of historical trends, contemporary 
consumption patterns, and expert perspectives, thereby addressing both measurable and 
contextual dimensions of media influence (Creswell & Creswell, 2018). By combining statistical 
data, survey results, and professional insights, the study utilises triangulation to enhance validity 
and reliability (Flick, 2018). The research focuses on newspapers, radio, and television as the 
primary traditional media platforms while considering the influence of digital media as a 
comparative benchmark. Ethical considerations were observed in all stages of data collection, 
particularly regarding confidentiality in interviews and the use of publicly available datasets. The 
methodology is structured to capture global trends and localised variations in media influence, 
enabling nuanced projections for the next ten years. This approach ensures that both empirical 
evidence and interpretive insights are incorporated into the study’s conclusions. 

The first component of the study is document analysis, which examines historical circulation, 
viewership, and listenership data pre-1990 compared with contemporary statistics to identify 
trends in audience reach and engagement. Archival records from newspapers, television 
networks, and radio stations were collected to establish baseline levels of influence and changes 
over time (McQuail, 2010). Comparative trends were visualised to highlight shifts in audience 
behaviour and contextualise the impact of digital platforms. Data reliability was reinforced by 
cross-referencing multiple sources, including industry reports, academic publications, and 
regulatory data. Document analysis provides an empirical foundation for understanding both the 
historical dominance and current positioning of traditional media. It identifies persistent strengths 
and weaknesses, as well as areas requiring adaptation in response to digital disruption. This 
component situates contemporary media trends within a long-term historical framework. 

The second component involves survey data analysis, utilising global and regional datasets to 
examine current media consumption patterns, audience trust, and engagement with traditional 
versus digital platforms. Data sources include the Pew Research Center (2022) and the Reuters 
Institute for the Study of Journalism (2021), chosen for their methodological rigour and wide 
coverage. Variables such as age, socioeconomic status, geographic location, and platform 
preference were examined to assess segmentation in media consumption. Quantitative analyses 
included descriptive statistics, trend comparisons, and predictive modelling to project future 
trajectories. Survey data also evaluated perceived credibility, accessibility, and the relative 
authority of traditional media compared with digital alternatives (Newman et al., 2020). This 



International Journal on Transformations of Media, Journalism & Mass Communication - Vol. 11, Issue 1 – 2026 
© Eureka Journals 2026. All Rights Reserved. International Peer Reviewed Referred Journal 
 
 

 
 
 Page 152  
  

component contextualises historical trends identified in document analysis, providing a 
contemporary perspective on audience behaviour. The results allow the study to assess 
generational and technological shifts that may shape traditional media relevance in the next 
decade. 

The third component comprises expert interviews with media scholars, journalists, and industry 
professionals. A purposive sampling strategy was employed to identify individuals with extensive 
experience in traditional media and knowledge of digital transformation (Patton, 2015). Semi-
structured interviews explored adaptive strategies, challenges, and expected trends over the next 
ten years. Thematic analysis was applied to identify recurring patterns, opportunities, and 
constraints in maintaining the relevance of traditional media (Braun & Clarke, 2006). Experts 
also provided insights into the effectiveness of hybrid models, social media integration, and 
audience engagement strategies. This qualitative component bridges quantitative data with real-
world professional knowledge, enhancing the interpretive power of the study. Expert interviews 
provide depth that cannot be captured through surveys or archival data alone. 

The fourth component is comparative analysis, which examines case studies from countries with 
high digital penetration and regions with limited connectivity. The goal was to understand the 
contextual factors that determine the continued influence of traditional media. High-connectivity 
contexts illustrate the challenges of competing with digital platforms, changing consumption 
habits, and the adoption of hybrid strategies. Low-connectivity or rural contexts reveal situations 
where traditional media remains the primary information source (UNESCO, 2021). Comparative 
analysis identifies patterns, contingencies, and niche roles of traditional media across different 
socio-technological environments. It enables projections about the resilience or decline of 
traditional platforms in various settings. This approach highlights the adaptive strategies 
necessary to sustain relevance over the next decade. 

Finally, the study integrates the results from document analysis, survey data, expert interviews, 
and comparative case studies through triangulation, ensuring a multidimensional understanding 
of traditional media’s role (Creswell & Creswell, 2018; Flick, 2018). Triangulation enhances the 
robustness of findings by corroborating evidence from multiple sources. Iterative validation, 
including expert feedback on preliminary results, was employed to refine interpretations. 
Limitations include potential biases in self-reported survey data and inconsistencies in archival 
data across regions. Despite these limitations, the mixed-methods approach provides a 
comprehensive framework for assessing trends, adaptations, and the projected influence of 
traditional media. The methodology equips the study to answer the central research question with 
both breadth and depth. Consequently, it generates actionable insights for scholars, media 
practitioners, and policymakers regarding the future relevance of traditional media. 

Findings and Discussion 

Declining Dominance of Traditional Media 

Data indicate that traditional media’s market share and daily reach have steadily declined, 
particularly among younger demographics (Newman et al., 2020). Television viewership and 
newspaper circulation have decreased as audiences increasingly migrate to online and social 
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platforms for news, entertainment, and cultural content. This trend reflects both generational 
shifts in media preferences and the accessibility and immediacy of digital platforms (Pew 
Research Center, 2022). Historical comparisons reveal that pre-1990, traditional media 
dominated information dissemination, whereas current trends show a fragmented media 
landscape with multiple competing sources. The decline is further exacerbated by changing 
habits in mobile device usage, social media consumption, and on-demand streaming (Napoli, 
2019). Table 1 summarises changes in audience reach and platform preference between the pre-
1990s and 2020s. Understanding these shifts is critical for evaluating the projected influence of 
traditional media over the next decade. 

Table 1: Comparison of Traditional Media Reach: Pre-1990s vs. 2020s 
Media 
Platform 

Pre-1990s Reach 2020s Reach Observed 
Trend 

Source 

Newspapers 70-80% adult 
population 

25-30% adult 
population 

Declining McQuail, 2010; 
Newman et al., 2020 

Television 80-90% 
households 

50-60% 
households 

Declining McQuail, 2010; 
Newman et al., 2020 

Radio 65-75% adult 
population 

55-60% adult 
population 

Slight 
decline 

UNESCO, 2021 

 
Persistent Strategic Importance 

Despite overall declines, traditional media retain strategic authority in investigative journalism, 
regulatory compliance, and providing curated, fact-checked information (McQuail, 2010; Napoli, 
2019). Newspapers and television channels remain critical for in-depth reporting and political 
accountability, functions that are not fully replaced by social media or digital aggregators. In 
regions with limited internet access, unreliable connectivity, or low digital literacy, radio and 
print newspapers continue to be essential for news access, public health information, and 
emergency communication (UNESCO, 2021). The persistence of traditional media in these 
contexts demonstrates that influence is situational, varying across geographic, socioeconomic, 
and technological factors. Table 2 highlights the contexts in which traditional media continues to 
maintain relevance. 

Table 2: Contexts Where Traditional Media Retains Strategic Importance 
Context Dominant Traditional 

Platform 
Primary Function Source 

Urban, high-
connectivity areas 

Television, newspapers Investigative journalism, 
regulatory oversight 

McQuail, 2010; 
Napoli, 2019 

Rural, low-
connectivity areas 

Radio, newspapers Emergency alerts, basic 
news access 

UNESCO, 2021 

Political campaigns Television, newspapers Agenda-setting, 
credibility for reporting 

Newman et al., 
2020 
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Adaptation and Hybrid Models 

Many traditional media organisations are adopting hybrid models to integrate print or broadcast 
platforms with digital media, social media channels, and mobile applications. These strategies 
allow them to maintain credibility while appealing to younger, digitally native audiences (Pew 
Research Center, 2022). Hybrid approaches include live-streaming broadcasts, social media 
engagement, online subscription services, and multimedia storytelling. Such adaptations not only 
increase reach but also provide opportunities for interactive engagement, analytics-driven content 
strategy, and personalised information delivery. However, successful integration requires careful 
attention to brand credibility, content accuracy, and audience trust. Table 3 outlines examples of 
hybrid strategies implemented by leading traditional media outlets. 

Table 3: Examples of Traditional Media Hybrid Adaptation Strategies 
Media 
Outlet 

Traditional 
Platform 

Digital Integration Audience Engagement 
Strategy 

Source 

BBC Television, 
radio 

Website, apps, social 
media 

Live streaming, 
interactive features 

Napoli, 2019 

The New 
York Times 

Print 
newspaper 

Online subscription, 
podcasts, social media 

Comment moderation, 
multimedia 
storytelling 

Newman et 
al., 2020 

Jamaica 
Observer 

Print 
newspaper 

Website, social media, 
mobile alerts 

Real-time updates, 
community 
engagement 

Pew Research 
Center, 2022 

 
Implications for Democratic Engagement 

Traditional media continues to play a critical role in fostering informed citizenry and supporting 
democratic discourse, but its influence will increasingly depend on the ability to integrate digital 
tools and maintain trustworthiness in a fragmented media ecosystem. Mismanagement of 
adaptation, such as prioritising speed over accuracy or sensationalism over substance, risks 
further marginalisation (Napoli, 2019). Traditional media’s credibility positions it as a 
counterbalance to misinformation prevalent on unregulated digital platforms. In addition, hybrid 
models and strategic integration with social media can extend reach while preserving the 
authoritative role of traditional outlets. Table 4 summarises the democratic functions of 
traditional media in contemporary contexts. Understanding these implications is essential for 
policymakers, journalists, and scholars seeking to strengthen civic engagement and media 
literacy. 

Table 4: Democratic Functions of Traditional Media in Contemporary Contexts 
Function Description Relevance Source 
Investigative 
reporting 

In-depth coverage of 
political and social 
issues 

Ensures accountability and 
transparency 

McQuail, 2010; 
Napoli, 2019 

Public education Health campaigns, civic 
information 

Informs citizens for 
decision-making 

UNESCO, 2021 
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Agenda-setting Highlighting key issues Shapes public debate and 
political priorities 

Newman et al., 
2020 

Fact-checking and 
credibility 

Verification of claims 
and reports 

Reduces misinformation and 
supports informed voting 

Pew Research 
Center, 2022 

 
Conclusion 

Traditional media consumption in Jamaica remains substantial, though clearly weakened by 
structural shifts toward digital platforms. Radio listenership, estimated at approximately 28% of 
the population in 2023, indicates that radio continues to play a role in daily information 
dissemination, particularly for news, music, and talk programming (Prism Marketing 
Consultants, 2024). However, this level of reach also reflects a notable decline compared with 
earlier decades, suggesting erosion in audience loyalty amid growing competition from online 
audio and social media. Free-to-air television retains a comparatively stronger audience, with 
roughly 763,000 viewers, highlighting television’s enduring relevance for national news, 
entertainment, and culturally significant events (Marketing Plus Communications, 2025). The 
persistence of television consumption is partly attributable to its accessibility and credibility 
relative to user-generated digital content. In contrast, newspaper readership is markedly lower, 
with an estimated potential audience of about 350,000 readers, reflecting long-term declines in 
print media engagement (Marketing Plus Communications, 2025). Collectively, these patterns 
illustrate a stratified traditional media landscape in which broadcast media outperform print 
media but face gradual displacement by digital alternatives. 

Disaggregated demographic evidence further reinforces the differentiated consumption of 
traditional media in Jamaica. Data from the Multiple Indicator Cluster Survey show that among 
women aged 15-49 years, weekly exposure to television (approximately 67%) exceeds that of 
radio (47%) and newspapers (about 41%), underscoring television’s continued dominance within 
this key demographic group (UNICEF & Statistical Institute of Jamaica [STATIN], 2024). This 
finding suggests that television remains a primary conduit for public information campaigns, 
health messaging, and political communication. Radio’s comparatively lower weekly exposure 
nevertheless signals its importance as a complementary medium, particularly in settings where 
mobile listening and informal access are common. Newspaper exposure, while the lowest of the 
three, remains non-trivial and points to the sustained relevance of print journalism among 
specific segments of the population (UNICEF & STATIN, 2024). These consumption patterns 
also reflect inequalities in digital access, literacy, and preferences across age, income, and 
geographic location. Overall, the evidence suggests that traditional media in Jamaica are not 
obsolete but are increasingly niche, operating alongside—and often in competition with—rapidly 
expanding digital media ecosystems. 

Traditional media is unlikely to maintain the same level of ubiquity or cultural dominance it 
enjoyed before the 1990s. Historical evidence demonstrates that newspapers, radio, and 
television once monopolised information dissemination and public discourse, shaping societal 
narratives and political opinion (McQuail, 2010; Habermas, 1989). The rise of the internet, social 
media, and mobile technologies has fragmented audiences and shifted consumption patterns, 
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particularly among younger demographics (Napoli, 2019; Pew Research Center, 2022). These 
technological and behavioural changes suggest that traditional media can no longer serve as the 
primary conduit for news and cultural content. Consequently, expectations of a return to pre-
digital dominance are unrealistic. Understanding this shift is critical for media scholars, 
practitioners, and policymakers. 

Despite the overall decline in reach and daily engagement, traditional media retains strategic 
importance in several domains. Newspapers and television channels continue to provide 
investigative reporting, editorial analysis, and regulatory oversight that digital platforms cannot 
fully replicate (Newman et al., 2020; Napoli, 2019). Radio remains vital for real-time 
communication, particularly in rural and underserved regions where internet access is limited 
(UNESCO, 2021). These platforms maintain credibility and trust that younger, digitally oriented 
audiences increasingly seek but often find lacking in unmoderated online spaces. Traditional 
media’s authority in these areas ensures that it continues to serve as a benchmark for factual 
accuracy and accountability. 

Over the next decade, traditional media will likely operate in complementary roles alongside 
digital platforms rather than as a sole or dominant source of information. Hybridisation, 
including the integration of print, broadcast, and digital channels, will be critical to sustaining 
relevance (Pew Research Center, 2022). Media organisations that successfully adopt interactive 
content, mobile applications, and social media engagement strategies can extend reach and retain 
credibility. These complementary roles also allow traditional media to target specific audience 
segments, such as older generations or communities with low digital literacy. Strategic 
positioning within a hybrid ecosystem will determine both influence and sustainability. 

Successful adaptation, hybridisation, and audience engagement will therefore determine 
traditional media’s continued societal and democratic impact. Platforms that balance speed with 
accuracy, integrate interactivity with authoritative reporting, and preserve investigative rigour 
will maintain relevance (McQuail, 2010; Napoli, 2019). Conversely, failure to adapt risks 
marginalisation as audiences increasingly turn to digital alternatives. Media literacy among 
consumers, as well as professional standards among journalists, will shape how audiences 
interpret and trust traditional media content. Understanding these dynamics is essential for 
projecting the medium’s functional and cultural role in the coming decade. 

In conclusion, while traditional media will not regain pre-digital dominance, it will remain a 
strategically important component of the media landscape. Its enduring credibility, capacity for 
investigative reporting, and accessibility for digitally marginalised populations position it as a 
critical complement to digital platforms. The interplay between traditional and digital media will 
define future information ecosystems, with hybridisation as the key mechanism for sustaining 
influence. This study underscores the need for continued research into audience behaviour, 
adaptation strategies, and media credibility, particularly in small and developing media markets. 
Ultimately, traditional media will persist as a vital, though evolving, pillar of democratic 
communication and cultural cohesion. 
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Recommendations 

Hybrid Media Strategies 

Traditional media outlets should adopt hybrid strategies that integrate digital and social media 
channels alongside legacy platforms. Combining print, radio, or broadcast content with online 
platforms allows organisations to retain credibility while reaching younger, digitally oriented 
audiences (Napoli, 2019). Live-streaming, social media engagement, and mobile applications can 
extend the reach of traditional reporting and attract new user segments (Pew Research Center, 
2022). Hybrid models also enable media outlets to provide both curated, authoritative content 
and real-time updates, balancing speed with accuracy. By diversifying channels, traditional 
media can mitigate audience fragmentation caused by digital disruption. This strategy positions 
traditional outlets as both complementary and adaptive within evolving media ecosystems. 
Future research should examine the effectiveness of specific hybrid strategies in maintaining 
long-term audience engagement. 

Focus on Credibility 

Maintaining credibility should be a core priority for traditional media organisations, particularly 
in distinguishing themselves from unverified, user-generated digital content (Newman et al., 
2020). Emphasising fact-checking, investigative reporting, and transparent editorial processes 
strengthens public trust and reinforces the societal value of traditional media. Audiences 
increasingly rely on authoritative sources to navigate misinformation prevalent on social 
platforms. Editorial transparency, including explanations of sourcing and corrections, can further 
enhance credibility. Training journalists in rigorous verification methods ensures consistency in 
reporting quality (McQuail, 2010). Maintaining trust not only preserves influence but also 
reinforces democratic engagement through informed citizenry. Media organisations should 
continuously monitor audience perceptions to adapt credibility strategies effectively. 

Target Underserved Audiences 

Traditional media should expand coverage in rural, low-connectivity, or digitally marginalised 
areas to retain segments less influenced by digital platforms (UNESCO, 2021). These 
populations often continue to rely on radio, television, and print newspapers for news, public 
information, and emergency communication. Tailoring content to address local needs, cultural 
relevance, and accessibility can strengthen the social and civic impact of traditional media. 
Strategies might include mobile radio units, community newspaper distribution, or regional 
broadcast programming. Engaging underserved audiences helps sustain relevance even as digital 
adoption grows. Policymakers and media organisations should collaborate to address 
infrastructure gaps that limit access to information. Retaining these audiences ensures traditional 
media continues to serve as an inclusive channel for information dissemination. 

Audience Engagement 

Interactive platforms, mobile applications, and multimedia content should be adopted to enhance 
audience engagement and participation (Pew Research Center, 2022). Engagement strategies that 
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encourage comments, live interaction, and user participation can strengthen loyalty and increase 
attention to content. Multimedia storytelling, such as podcasts, videos, and infographics, caters to 
diverse learning styles and consumption preferences. These approaches allow traditional media 
to compete with digital-native platforms while leveraging their credibility advantage. Regular 
feedback loops and audience analytics can help organisations refine content delivery. Interactive 
engagement also fosters a sense of community and trust between media organisations and 
audiences. This focus on engagement is essential for sustaining attention and relevance in an 
increasingly fragmented media environment. 

Policy and Regulation 

Governments and media authorities should support media literacy initiatives to help audiences 
critically evaluate information sources (UNESCO, 2021). Promoting awareness of bias, fact-
checking, and source reliability can reduce the impact of misinformation and enhance informed 
decision-making. Regulatory frameworks should encourage transparency, ethical standards, and 
accountability across both traditional and digital media platforms. Policies that incentivise 
quality journalism, including investigative reporting and adherence to editorial standards, can 
strengthen public trust. Collaboration between policymakers, educational institutions, and media 
organisations is necessary to create effective literacy programs. Media literacy equips citizens to 
engage critically with hybridised media ecosystems, enhancing democratic participation. 
Supporting these initiatives ensures that traditional media maintains a constructive societal role 
alongside evolving digital platforms. 
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Appendix I: Traditional Media Consumption in Jamaica-Key Statistics 

Media Type Metric/ 
Statistic 
(Approx.) 

Year / Source 

Radio Listenership ~28.2 % of the 
total population 

2023 Jamaican All Media Survey (listenership) - 
(Prism Marketing Consultants, 2024) 

Radio Audience 
(Absolute) 

~796,000 
listeners 

2023 All Media Survey (Prism Marketing 
Consultants, 2024) 

TV Viewership (Free-
to-Air) 

~763,000 
viewers 

2023 All Media Survey (free TV) (Marketing Plus 
Communications, 2025) 

Newspaper Potential 
Readership 

~350,000 
readers 

2023 All Media Survey (Marketing Plus 
Communications, 2025) 

Newspaper Reading 
Share: Gleaner 

~43.2 % of local 
print readership 

2023 All Media Survey (Marketing Plus 
Communications, 2025) 

Newspaper Reading 
Share: Observer 

~35.7 % 2023 All Media Survey (Marketing Plus 
Communications, 2025) 

Newspaper Reading 
Share: The Star 

~21.1 % 2023 All Media Survey (Marketing Plus 
Communications, 2025) 

Weekly Exposure — 
Radio (Women 15-49) 

~47 % UNICEF MICS 2022  
(Inter-American Development Bank, Planning 
Institute of Jamaica, Statistical Institute of Jamaica, 
& United Nations Children’s Fund (UNICEF), 
2024) 

Weekly Exposure — 
TV (Women 15-49) 

~67 % UNICEF MICS 2022  
(Inter-American Development Bank, Planning 
Institute of Jamaica, Statistical Institute of Jamaica, 
& United Nations Children’s Fund (UNICEF), 
2024) 

Weekly Exposure — 
Newspaper (Women 
15-49) 

~41 % UNICEF MICS 2022  
(Inter-American Development Bank, Planning 
Institute of Jamaica, Statistical Institute of Jamaica, 
& United Nations Children’s Fund (UNICEF), 
2024) 
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Appendix II: Jamaican Traditional Media Consumption Across Years 

Year Radio Audience 
(Listeners) 

Free-to-Air 
TV Audience 
(Viewers) 

Newspaper 
Audience 
(Readers) 

Source 

2012 (All Media 
Survey) 

~1,305,000 
potential listeners 

~1,585,000 
potential 
viewers 

~1,404,000 
potential readers 

2014 All Media 
Survey (MRSL) 
(Jamaica 
Information 
Service) 

2014 (All Media 
Survey) 

~1,293,000 
potential listeners 

~1,530,000 
potential 
viewers 

~1,395,900 
potential readers 

2014 All Media 
Survey (MRSL) 
(Jamaica 
Information 
Service) 

2018-2019 Survey reports 
radio & TV reach 
(exact numbers 
vary in internal 
documents) 

Free-to-air TV 
is still 
dominant in 
share 

Newspaper 
share lower 
relative to other 
platforms 

2018-2019 All-
Media Survey 
overview (Scribd) 

2020 
(Comparative) 

~885,000 actual 
listeners 

— — Prism Marketing 
Limited trend data 
(Prism Marketing 
Co) 

2023 (All Media 
Survey) 

~796,000 actual 
listeners (~28% of 
population) 

~763,000 
viewers (FTA 
TV) 

~350,000 
potential readers 

2023 Jamaican All 
Media Survey & 
Semaj estimates 
(Prism Marketing 
Co) 

 


